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Mode of Education — Full-time

Form of Study — Credit System
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State Attestation:
Defense of the Master’s Thesis
Note:
1 credit equals 30 academic hours.
For course projects and course papers, 1 credit is awarded by allocating 30 academic hours from the student’s independent study.
The duration of the final state attestation includes the preparation and defense of the master’s thesis.
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Vice-Rector for Academic Affairs: o _ Components of the educational process Number of weeks Semester
S.U. Xodjaniyozov attestation
Theoretical and Practical Education 45 1-3 sem.
Head of the Academic-Methodical ‘
Attestations 7 1-4 sem.
Department: .
G*.R. Matlatipov
Head of the Master’s Department: Y.R. Taxirov Credit Week and Course Selection 3 1-3 sem.
Head of the “Busi d Defense of the Scientific Internship (Practical Training) 5 4 sem.
cad o ¢ usiness an . Master’s Thesis State attestation 5 1-4-sem.
Management” Department: D.Y.Bekjanov
Em ployer: Research Work and I_’rrheg:;ation of the Master’s 10 1-2 sem.
Head of the Khorezm Regional Department of the Competition and Consumer GPA Calculation 1 1-4sem.
Protection Committee of the Republic of Uzbekistan
A Sabi Holiday weeks 24 1-4 sem.
. oapirov TOTAL 100 1-4 sem.




